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PUBLISHER' S NOTE 

Along with thc usual nurnber of 
wcll-intcntioned resolutions, thc 
New Ycar has brought a new look 
to FoRuM. Among ù1e significant 
changes in format a re these: 

The cover is now a photo
graphic abstraction printed by the 
offset process on heavy antique 
stock, and the logotype is set in a 
more con tem porary type face 
called "Univers" (jiggered a lit
ùe to fili the unha ppy void be
tween the leuers F and O ) . 

Columns in ali the regular de
partrnents ( like this one ) are re
duced in width to newspaper size 
f or easier rcading, and headlines 
are set in a bolder sans-serif type 
( also "Univers") far better lcgi
bility. Far most of the stories in 
thc "middlc of thc book" the text 
has been set in a double-column 
width--•with an occasionai insert 
of factual information set in the 
narrow width. Pictures and draw
ings a lso conform to ùùs modulc. 

Technical, economie, and con
struction iniormation for each 
building shown in detail is sum
marized in somewhat telegraphic 
fashion at the end of the article 
f or ready ref erenee. 

As a result of this, reporting is 
more comprehensive, though text 
is shorter, pictures are bigger, and 
"whitc space" is more abundant: 

Most important, a greatcr de
gree of design uniforrnity runs 
through the magazine, establish
ing a continuity of editoria) far
mal covcr to covcr. 

Although the physical appear
anec of the magazine is dilTcrent, 
the contcnl rcnrnins largely un 
changed. IL stili features the sa me 
broad coveragc of architecture, 
buildings, ci ty planning, urban re
ncwal, construction cconomi cs, 
tcchnology, and rcbui lding whi ch 

has appealed in the past to the 
individuai and common interests 
of the 62,000 architects, engineers, 
contractors, and clients in FoRuM's 
broad bui ldi ng-industry audience. 

The man most responsible for 

FoRUM's new look is an old FoRUM 
hand: its art director, Paul Grotz, 
senior member of the staff in 
point of service. An architect by 
training. Grotz joined the staff in 
1934. Being "architect" of thc 
magazine is a full-time job, but 
he manages to find chinks of time 
which he fills with other graphie 
assignments, notably the design 
of books about arehiteeture and 
the design of exhibitions, like 
the one of Frank Lloyd Wright's 
work for the State Department at 
the 1960 Milan Triennale. 

Other members of the art de
panment are Charlotte \.Yintcr, 
Andrcw Kner and Martha Blake. 
To them and Paul Grotz goes a li 
eredit for thc many graphic art 
awards FoRUM has won in thc 
pasl ( two from the Art Direc tors 
C lub of New York, one from thc 
Arnerican Soeiety of Industriai 
Dcsig11crs, cight frorn lndustrial 
Marketing ) , and far adding a 
fullc r 111casurc of "eornrnodity, 
firrnness, and delight" LO this 
month's issue.- J.C.I-1.Jr. 
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